






























































• Two USFT Vision Summits, in which USFT’s leadership gathered for two 
half-day meetings to develop organizational direction and growth and 
define their Vision, Purpose, and Goals for the coming year.  The first 
took place in June 2003, the second in October 2004.

• Two National Convergences, an annual conference which brings together 
national and international students, Fair Trade allies (industry partners 
and NGO’s), and coffee producers to learn about issues surrounding 
trade justice and plan national and regional campaigns for the year.  The 
first Convergence happened in Santa Cruz, California in February 2004 
and there were over 120 in attendance, the second in February 2005 in 
Chicago, with over 350 in attendance.

• Collaboration around the Global Week of Action for Trade Justice (April 10-
16), in which over 40 USFT affiliates organized Fair Trade and trade policy 
events, part of a larger network of over 300 Oxfam related events.

• A monthly Student Coffee Newsletter as a way to stay in communication 
and share information with Fair Trade coffee supporters.  This reaches an 
estimated 1,500 students and allies each month.

 
2. Community Organizing

• Expanded campaign focus of roasters to one that includes retailers
• Launched the “Check Out Fair Trade” supermarket campaign in the Fall 

of 2004.  
• Issued a report card on six national supermarket chains, which grades 

them on their Fair Trade availability, offerings, promotion, and store 
manager knowledge.  Organized letter-writing campaign that sent 6,000 
letters to Albertsons, Safeway, and Kroger encouraging them to carry 
more Fair Trade products.  

• In Boston, canvassed over 1000 local grocery store buyers the weekend 
before Thanksgiving, encouraging them to look for and purchase Fair 
Trade Certified™ products.

3. Advocacy

• To help expand the demand for Fair Trade coffee and spread the 
system's benefits to more coffee farmers, Oxfam works with allies in 
the Fair Trade movement to educate the public about Fair Trade and 
encourage coffee companies to buy more Fair Trade coffee. As part of 
the worldwide "Make Trade Fair" campaign, Oxfam is calling for wider 
trade policies that will help the growers of coffee and other commodities 
protect their livelihoods.
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of sustainable trade. For example, use of natural dyes, no dyes, and organic fibers, 
equal distribution of responsibilities among men and women, training opportunities 
for artisans to improve their skills and understanding of quality control measures, 
and support from local non-profit organizations that enhance the community 
development activities of the cooperatives. The sourcing of IDC products in Peru 
demonstrates a true commitment to sustainable trade, environmental conservation, 
and respect for human dignity and economic opportunity for all.”    

‘Kazuri’ Ceramic Jewelry
Established in 1975, ‘Kazuri’ Ceramic Jewelry now employs over 80 women of the 
Kikuyu tribe creating small and beautiful high fired ceramic necklaces, earrings, 
and bracelets.  Kazuri America was established in 1995 to distribute these unique 
adornments in North America. Now moving 15,000 pieces per year, we hope to 
continue our growth to employ more of these women.

Level Ground Trading
Doña Judith, one of our most committed, hard-working and grateful employees has 
the opportunity to leave Cazuca and buy this little two-story house. Cazuca is a very 
dangerous neighborhood, especially for her two young daughters.  Famicafe (local 
NGO which works with Level Ground Trading to invest in producer communities) has 
lent her 25% of the total cost of this house, which is in a much safer neighborhood.   
A government grant is providing the rest.  This is development through direct Fair 
Trade!  

Mercado Global:
Coop in Focus: San Juan Adimat.  In the early 1990’s, four women in the 
community of San Juan formed a small, informal women’s association to support 
their community’s efforts to rebuild in the wake of Guatemala’s 36-year civil war. 
Ten years later, it has grown into an official cooperative providing employment to 
36 women and recognized as a leader in promoting local development initiatives in 
the San Juan community.    

In June 2004, the San Juan Adimat cooperative joined with Mercado Global to 
expand the market for their goods to the U.S. With the help of Mercado Global’s 
staff, they created a scholarship program for promising children in their community 
who would otherwise be unable to attend school. The program is funded through 
Mercado Global student chapter sales.    According to the cooperative’s president, 
Miriam Dalila Navichoe Ujpan, the group has struggled for eight years to find a 
means of funding such a scholarship program. “Many children in San Juan do not 
attend school because their parents do not have the money to pay their school fees. 
This is especially a problem for single mothers,” she said. Seventy-five percent of 
the cooperative’s members are illiterate.    
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Through the sale of the San Juan Adimat cooperative’s silk scarves this past holiday 
season, Mercado Global student chapters funded eight scholarships for children in 
the San Juan community. The Adimat cooperative members also run a community 
service and leadership training program for scholarship recipients. 

In recognition of the growing scope of the Fair Trade movement, the FTF welcomes 
input from the movement’s various actors on how to expand and improve our 
coverage of its evolution.  To initiate this open dialogue, a number of comments 
and recommendations from Fair Trade experts who reviewed the 2005 report are 
listed below.  

• Strengthen relations with Fair Trade partners in the Pacific Rim: To ensure 
that the report is complete and comprehensive as possible, Fair Trade 
actors in the Pacific Rim should be encouraged to play a more active 
role in the development of the Fair Trade trends report. There needs to 
be prior work on data collection and presentation to make it easier for 
everybody!

• More in-depth research on the role of NGOs is critical especially since they 
play such a key role in the Fair Trade movement through education, policy, 
and advocacy campaigns.  Not only does this hard work increase people’s 
awareness and strengthen links with producers but it also contributes to 
growing Fair Trade sales and irrevocable change in the marketplace.

• The producers’ voice needs to resound throughout the report. There 
should be more direct information on the impact of Fair Trade from the 
producers themselves in the next report. A quantitative analysis of the 
estimated number of producers involved would also be valuable.

• Mexico is unique in its high profile as a Fair Trade supplier of coffee 
and crafts, and now as an emerging consumer market for Fair Trade. 
South Africa may be another new example of this producer-consumer or 
“Fair Trade Nation” phenomenon8. It would be interesting to understand 
how well the Mexican “Comercio Justo” model and consumer market is 
developing and if this can be replicated in other producing countries. 
This 

APENDIX D.  
     Discussion Points for Further Dialogue in 
Assessing Fair Trade Trends     

8 Living a Fair Trade Life; Creating Fair Trade Nations was the theme of the 2005 Fair Trade Futures Conference.  

For more information on the conference visit: www.fairtradefutures.org



would be an excellent research topic for graduates able to travel to the
developing world in 2005/2006.

The resources for this report have come only from the FTF membership in 2005, 
i.e. from dues paid by our members. Of necessity this is a limited amount. We 
have hopes of building on this modest report to become a really valuable insight 
into progress in the Fair Trade world in North America and the Pacific Rim. There 
is a lot of work to be done to make this a reality however. 

We would welcome assistance on a number of fronts for 2006! 

Please consider joining our efforts in any of the following ways:

1. IDEAS AND COMMENTS WELCOME!
Please let FTF know what you think about this report by e-mailing your 
ideas and comments to ptiffen@aol.com.

2. RESEARCH COOPERATION
If you are an educator, higher education research associate or 
academic and would like to engage in work on Fair Trade subjects in 
cooperation with the FTF and its membership and networks please 
write to us indicating the areas of particular interest.

3. STUDENT RESEARCH OPENINGS
If you are a student interested in undertaking case studies, field work 
or other research to contribute to the 2006 FTF Trends Report please 
send us your personal profile and your outline proposal, together with 
the endorsement of your supervisor or department at your institution.

4. SPONSORS AND FUNDERS
We definitely need assistance. If you are a funder or sponsor and would 
like to support the work of the FTF in developing the report we would 
like to hear from you! 

5. RESEARCH ASSOCIATES 
We also welcome funded researchers i.e. individuals with grants or 
scholarships and who are able to offer resources for FT research that 
could be done in conjunction with the FTF or would directly or indirectly 
benefit individual members, product sectors or strategic considerations 
and policy. 
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